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Continuing to 

serve you after 
the merger 

Dear Reader,

At the end of last year, we announced the merger of Tikkurila’s decorative 
paints business and industrial coatings business with our parent company. 
This merger was implemented at the beginning of this year, when Tikkuri-
la Paints and Tikkurila Coatings were combined into a single legal entity as 
part of Tikkurila Oy.

This action was taken due to internal reasons in order to improve and sim-
plify the supply chain and administrative functions within Tikkurila. The mer ger 
will only have positive results on our business and customer service opera-
tions. Tikkurila Industrial Coatings will continue to serve customers as before, 
with the same workforce of industrial coatings professionals. I believe many 
readers will have already experienced this.

2007 was a time of positive developments in all of our key areas. We ex-
perienced significant market growth in the metal industry. This was also shown 
as positive development across Tikkurila’s industrial coatings sales, as evi-
denced by an increase in net sales to over EUR 120 million. 

During the past year, we completed two corporate acquisitions in Russia, 
through which two producers of industrial metal coatings became part of Tik-
kurila. The annual net sales of these companies are in excess of EUR 10 mil-
lion. Following their acquisition, these companies have operat-
ed under the names Gamma Industrial Coatings and Tikkurila 
Powder Coatings. 

In the woodworking industry, Tikkurila continues on its path 
of innovation as a supplier of new surface treatment solutions. 
Alongside our previously introduced UVITEC® 3D solution, at the 
end of the year 2007 we announced the revolutionary UVITEC® 
2D method, which yields significant energy savings in the sur-
face treatment of plane objects. More information about the 
UVITEC method can be found elsewhere in this magazine.

During the first days of this year, Tikkurila Industrial Coatings 
took a significant new step towards globalisation by establish-
ing a sales service and warehouse in Shanghai, China. This will enable us to 
serve our international customers with the products and solutions they have 
got used to working with us in other markets. We will also have the opportu-
nity to succeed and to help our customers to succeed in the world’s largest 
and fastest growing market, where the rate of industrial growth is many times 
higher than in the European markets. 

In the previous year, Tikkurila had already acquired its long-time decora-
tive paint partner in Beijing. Industrial Coatings’ Shanghai operations are part 
of this company, Tikkurila (Beijing) Paints. 

2008 offers many interesting challenges and opportunities. We are delight-
ed to be able to meet them together with you.

We wish all of our readers a successful 2008!

ilpo Jousimaa
editor-in-chief

Tikkurila Oy,  
Industrial Coatings
–  is responsible for Tikkurila’s 

industrial paint business
–  business-areas: industrial 

metal coatings and industri-
al wood coatings 

–  production facilities in Fin-
land, Poland and Russia 

–  sales units in 14 countries, 
Temaspeed distributor net-
work in 28 countries
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news

Last summer, Tikkurila decided to build a logistics and cus-
tomer service centre in Moscow  in order to respond to the 
challenges of strong growth and demand. The size of the in-
vestment is approx. EUR 20 million. The foundation stone of 
the building was laid in August 2007, and the move is expect-
ed to occur according to the original timetable.

Lemcon Ltd. of the Lemminkäinen Group was chosen 
as the main contractor for the logistics centre. The centre 
was designed by Architecture Office Ilonen & Lautamo Ky. 
The centre is being built in Mytish, Moscow, and is due to be 
opened in the summer of 2008. The building volume will be 
86,600 m3 and total building floor area 10,000 m2. 

In accordance with its corporate 
strategy, Tikkurila has expanded  
into the Asian market by establishing 
a consumer division in China, Tikku-
rila (Beijing) Paints Co. Ltd. The goal 
is to establish a foothold to enable 
strong future development in the na-
tion’s fast-growing commercial and 

construction paint markets. The com-
pany began operations in May 2007, 
and it now has offices in Beijing and 
Shanghai. 

Companies relocating from Europe 
need to use the same products in 
their Chinese businesses and their  
European locations. This, coupled 

Staff at Tikkurila’s Shanghai of-
fice are ready to serve industrial 
coatings customers. 

Tikkurila expands  
into Asian market

with the rapid development of the 
market, gave Tikkurila Coatings a 
good foundation for developing in-
dustrial coatings operations in Chi-
na as well.

Industrial metal coatings, indus-
trial wood coatings and floor coatings 
from the Tikkurila Coatings range of 
products will be imported into Chi-
na, and most products will be kept 
in stock. Product warehousing and 
tinting operations are concentrated 
in Shanghai, from where the whole 
country can be served.

The Chinese operations are led 
by managing director Yan Ming. In 
addition to him, workers in the Bei-
jing office include Li Ying (indus trial 
wood coatings) and Sheng Dong 
(indus trial metal coatings and floor 
coatings). The Shanghai office is led 
by Li Quy Cuong. There, Gu Minjie 
and Chu Xiaodong work with Indus-
trial metal coatings and floor coat-
ings. 

Tikkurila’s well-trained staff serve 
our customers in the Beijing office 
in Chinese and English and in the 
Shanghai office in Chinese, English 
and even Finnish (Li Quy Cuong). 

text and photo: Juhani saarela 
tiKKurila oy, 
industrial coatings

Tikkurila to build a logistics and 
customer service centre in Moscow 

computer image: 
architecture office ilonen & lautamo Ky
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news

Tikkurila Paints Oy and Tikkurila 
Coatings Oy, subsidiaries of Tikkuri-
la Oy, merged with their parent com-
pany on 1 January 2008. This merger 
will clarify Tikkurila’s legal structure 
and Finnish operations. The manage-
ment of working capital and raw ma-
terials will be simplified, as well as 
the external connections of the com-
pany. 

Merger of Tikkurila companies  
takes effect

10 years since restructuring

Tikkurila Oy was restructured in the 
beginning of 1997, at which time 
Tikkurila Paints Oy, Tikkurila Coatings 
Oy, Tikkurila CPS Oy and Tikkurila 
Services Oy were formed in addition 
to Tikkurila Oy. The main objective of 
the restructuring at the time was to 
separate tinting business activities 
from paint business activities. In addi-
tion, increased efficiency was sought 
through smaller business units.

Tikkurila CPS was sold in late 
2000 to Industri Kapital. Tikkurila 
Services was merged with the par-
ent company at the start of 2004.

The current merger will not affect 
business activities because the busi-
ness structure will remain as before. 
Deco Finland will continue to be re-
sponsible for decorative paints in Fin-
land and Industrial Coatings for indus-
trial paints and coatings. In practice, 
the merger will be visible in that the 
corporate names Tikkurila Paints Oy 
and Tikkurila Coatings Oy will cease 
to exist.

arJa schadewitZ

The centre will also include facili-
ties for comprehensive customer train-
ing, which is an essential part of Tik-
kurila’s marketing. Thousands of paint 
retailers, specifiers, architects, paint-
ers, building professionals and indus-
trial paint users are trained each year 
in Russia. In addition, current informa-
tion about new products and process-
es is offered to our own personnel. 
Previously, training events have been 
organised at various locations around 
the country at customers’ premises, 
as well as in public spaces and our 
own meeting facilities. 

Tikkurila has been exporting paints 
and coatings to Russia for decades. 
The company also has local produc-

tion in the country in a total of six paint 
factories. The new logistics and cus-
tomer service centre aims to substan-
tially improve Tikkurila’s service lev-
el in the rapidly growing market in the 
Moscow area. 

At approx. 10 million residents, 
Moscow is Europe’s most populous 
metropolis. It is also the most impor-
tant industrial city and transportation 
hub in Russia. So there is a greater 
need for logistics than normal there. 
Tikkurila wants to offer its customers 
high quality products and a high level 
of customer service, so prompt deliv-
eries play a key role.

arJa schadewitZ, 
communications, tiKKurila oy

The official negotiations required 
by the Finnish Act on Cooperation 
within Undertakings related to the 
merger were held in December 2007. 
The merger will not result in any sig-
nificant legal, economic or social ef-
fects for employees. The organisation-
al structure will be reviewed in spring 
2008, when it will be more feasible to 
evaluate the effects of the merger on 
job content. 

Visa Pekkarinen will continue 
as President of the Tikkurila Group, 
responsible for Kemira’s paints and 
coatings business. He will also contin-
ue as President of the strategic busi-
ness unit Tikkurila Deco with respon-
sibilities for decorative paints. With 
effect from 1 January 2008, Jarmo 
Mäenpää was appointed Managing 
Director of Tikkurila Oy, and will con-
tinue as President of the Deco Fin-
land unit. Ilpo Jousimaa will stay on 
as President of the strategic business 
unit Industrial Coatings. Jarmo Mäen-
pää and Ilpo Jousimaa will report to 
Visa Pekkarinen.

We will be exhibiting  
at Pinta 08   

– a professional fair for 
industrial surface  

treatment and corrosion 
prevention. Meet us at the 

Helsinki Fair Centre  
in Finland on 15th  

to 18th of April, 2008!
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In late 2005, Tikkurila launched 
its UVITEC® 3D method for three-
dimensional components, in 
which UV-curing coatings are 
cured in an inert, oxygen-free en-
vironment. The newest achieve-
ment is the UVITEC® 2D meth-
od, in which UV curing is carried 
out for plane objects using a new 
type of inerting technique and 
UV LED light sources. 

Out of all the UV devices 
on the market, only about 
0.5% take advantage of 

inert, i.e. oxygen-free environment. 
According to forecasts, the market 
share of these methods will grow sig-
nificantly in the near future.

Tikkurila and US-based Phoseon 
Technology have designed and pro-
duced a UV-curing device for 2D ap-
plications. The device is composed 
of a conveyor belt and overhead, wa-
ter-cooled UV Light Emitting Diode 
(LED) light sources, which are based 
on new Semiconductor Light Matrix 
(SLM) technology. In addition, Tik-
kurila has developed new UV-curing 
coatings – solvent-free Uvinol and 
water-borne Luminol – suitable for 
use with this new technology in the 
PVC and parquet industries. 

Many different applications

UV LED light sources have already 
been used for some time in the print-
ing industry, especially in the curing 
of printing inks. Another notable ap-
plication is UV lacquering to protect 
CD and DVD disc surfaces.

The newest application is wood 
finishing, where there has not been 

UVITEC® 2D method 
for coating plane objects

text: Kari solJamo, Vice president, r&d,  
tiKKurila oy, industrial coatings
photos: olli ruhanen and Kährs 
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any previous application of this new 
technology in which solvent-free or 
water-borne UV-curing coatings are 
cured in an inert environment. Tik-
kurila’s UVITEC® 2D method has 
been developed specifically for the 
industrial surface treatment of wood 
where plane objects such as par-
quet boards, doors and other furni-
ture components made of wood or 
wood-based materials are finished. 
Other important applications include 
plastic materials such as PVC floor-
ing and plastic panels.

Surface curing improves  
under UV LED light

The first curing units based on the 
new technology using UV LED light 
sources appeared on the market in 
2004. LED units emit almost mono-
chromatic (made up of one wave-
length) light radiation at the wave-
length 395nm. Long-wavelength UV 
light radiation makes it possible to 
achieve good deep curing, but sur-
face curing can cause problems. The 
solution to better surface curing for 
UV coatings is achieved by combin-
ing an oxygen-free environment, a 

light sources based on the new tech-
nology, short payback times are also 
achieved. Units can be turned on and 
off continually without any separate 
waiting time or reduction in useful life. 
The turn-on time for a UV LED light 
source is only 0.5 seconds; thus, the 
unit can be shut off if there are even 
small pauses between two compo-
nents on the line.

Lower heat emissions
Due to high operating efficiency and 
water cooling, a UV LED light source 
generates very little heat. For this rea-
son, the unit can be placed very close 
to the surface to be cured: the typi-
cal distance is 3–5mm. It is easy to 
conduct inerting, i.e. use oxygen-free 
air, in the narrow space between the 
unit and the component in the UV-
curing stage.

The nitrogen gas needed for in-
erting is produced by filtering it from 
pressurised air. The gas is blown 
in between the component and the 
unit through nozzles integrated with 
the UV LED light source, forming a 
steady stream of nitrogen gas. In this 
oxygen-free environment, curing of 
coatings occurs at significantly low-

UV LED unit and special new UV-cur-
ing coatings for this method.

UV LED light sources based on 
this new technology are still rat her 
expensive, but the price is falling rap-
idly. A large research and develop-
ment effort is underway to develop 
UV LED light sources that emit short 
wavelength UV light radiation. So far, 
an LED light source for the previously 
mentioned UV area that would func-
tion at a sufficiently high operating ef-
ficiency has not been achieved, but 
the outlook for the future is extreme-
ly promising.

Benefits of the new technology

Substantial energy savings
The low power consumption of LED 
lamps leads to significant savings 
throughout their life cycle. The ener-
gy efficiency of a UV LED light source 
is quite high, with an industrial-sized 
unit consuming only about 3kW of 
energy. The energy consumption of 
a single traditional, medium pressure 
mercury lamp is 80–120W/cm, which 
corresponds to an energy consump-
tion of 10–15kW.

In addition to significant ener-
gy savings with the use of UV LED 

Lacquering of parquet boards with the new
UVITEC® 2D method in Tikkurila’s Customer 
Service Center in Vantaa, Finland.
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er UV light intensity than in the pres-
ence of oxygen.

The dependence of curing on the 
wavelength of the UV light radiation is 
also reduced. A UV LED light source 
based on this new technology does 
not require a separate cooling fan be-
cause water is used for cooling. 

The surface temperature of a UV 
LED light source is 40–50oC, which 
results in very low product surface 
temperatures (30–40oC). This makes 
the UV curing of very heat-sensitive 
materials possible. Traditional UV 
units convert 65–70% of their input 
power into heat.

Until now, excessive surface tem-
peratures on coated products have 
caused problems on application lines. 
This can cause stains to boil, resins 
to exude from out of pine wood or UV-
cured products to turn yellow.

With UV LED light sources, UV 
curing and controlled temperatures 
can be combined. It is possible to 
connect e.g.an infrared (IR) unit/units 
to adjust the UV-curing temperature 
of the material to the desired level. A 
significant increase in reactivity, i.e. 
curing speed, has been demonstrat-
ed in tests if the temperature of the 
UV coating and the material is raised 
by 10–20oC.

Environmentally compliant 
and efficient UV light radiation
Traditional medium pressure mercury 
lamps (Hg lamps) and gallium-doped 
medium pressure mercury lamps (Ga 
lamps) emit UV light radiation across 
a very broad spectrum of wave-
lengths. In the presence of oxygen, 
short wavelength radiation produces 
ozone, which must be vented into the 
outside air. A UV LED light source 
emits monochromatic UV light radia-
tion in an area where ozone does not 
form. For this reason, it does not re-
quire a separate fan for the elimina-
tion of heat and ozone. 

A UV LED light source also has a 
very long usable life. Its power does 

not decrease with age as with Hg and 
Ga lamps. The usable life of these 
traditional UV units is 1,000 to 2,000 
hours depending on the model. UV 
LED light sources based on this new 
technology can achieve a usable life 
of 20,000–50,000 hours. In practice, 
this means that in the best case sce-
nario the unit will last for the entire 
designed usable life of the UV-cur-
ing device.

An entirely new UV-curing 
device for 2D applications

It is possible to add a coolant refrig-
erator and recycling apparatus to the 
UV-curing device. Other special fea-
tures include a membrane filter for 
the production of nitrogen from pres-
surised air and the implementation of 
inerting for plane components.

The distance of the UV LED light 
source from the surface of the com-
ponent can be adjusted with an ac-
curacy of within 1mm. The operation 
of the device is assured by various 
safety switches (oversize compo-
nent, coolant circulation interruption, 
reduced UV intensity). With the aid of 
a sensor mechanism, the units turn 
off automatically if there is sufficiently 
large space between objects moving 
down the line. The device can oper-
ate at line speeds of 5–15m/min. 

The new SLM technology allows 
curing of both solvent-free and water-
borne UV coatings. In addition to the 
new 2D method, Tikkurila has devel-
oped solvent-free and water-borne 
UV-curing coatings suitable for this 
new technology to be used by the 
PVC and parquet industries. Chal-
lenges still remain: the next goal for 
the near future is the development of 
a suitable method and coating prod-
ucts for the door industry. •
Further information: 
www.tikkurila.com 
www.phoseon.com

UVITEC® 2D...
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Tikkurila 
celebrates

40 
years in
Sweden

Globalisation is nothing new for Tikkuri-
la: we established our first foreign sub-
sidiary in Sweden in 1967. Hard work 

and Finnish/Swedish perseverance have paid off, 
and now Tikkurila Coatings AB is Sweden’s lead-
ing coatings supplier to the metal industry.  

1967–1977: Operations begin  
and expand

The idea of cooperation in Sweden between Oy 
Schildt & Hallberg Ab (later Tikkurila) and Tek-
nos-Maalit Oy became a reality when Fennia 
Färg AB was founded in Stockholm in the spring 
of 1967. The product range included both com-
panies’ offerings. 

According to documents from the period, by 
the next year Fennia Färg had already “made 
a name for itself in the marketplace.” After the 
warehouse at Nacka became too cramped, op-
erations were shifted to Hammarby in 1972 and 
to Hallonbergen in Sundbyberg in 1974.

Kemira bought out Schildt & Hallberg in 
1972. In January 1976, Schildt & Halberg ad-
opted the name Tikkurilan Väritehtaat Oy (Dick-
ursby Färgfabriker Ab) and bought out Teknos’ 
share in Fennia Färg. The name of the Swed-
ish company became Dickursby Färg AB, and 
all Teknos products were discontinued from the 
range. 

Tikkurila Coatings AB has 
supplied the paints for more 
than 300 steel bridges in Swe-
den. The 1800-metre-long Hö-
ga Kusten bridge located near 
Härnösand has a surface area 
of 60,000 m2, which was given 
five coats of paint.

text: Kurt fredriKson and  
arJa schadewitZ (ed.)

photos: BergQVist reKlamfoto, atelJÉ 
Bengt hÖglund aB, tiKKurila’s archiVe
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The goal for the company’s mar-
ket share in Sweden was set at 2%. 
As a matter of similar importance, 
the company adopted a new strate-
gy. Professional sales had made up 
95% of the business, but now there 
was talk of industrial coatings and re-
tail sales to consumers, and a tar-
get was set for 1980 to reduce pro-
fessional sales to a 50% share. Thus 
the foundations were laid for Tikkuri-
la Coatings AB’s current operations 
in Sweden. 

1978–1987: Specialisation

1978 was a difficult year in many 
ways, but by the following year, the 

parent company’s investments began 
to pay off. Tikkurila would continue to 
invest even more heavily in industri-
al operations. 

Professional sales accounted for 
57% of total sales in 1980: the goal 
was in sight. More industrial coatings 
were added in 1981 through a corpo-
rate acquisition. Products from Korro-
flex AB, of Svedala, formed the basis 
for Tikkurila’s current Temafloor line.

Production of woodworking in-
dustry thinners and stains began in 
Älmhult and was later moved to Os-
by. This operation was discontinued 
in 1987.

In 1982, the company’s market 
share in Sweden was 2%. The next 

year, discussions began about the 
new Temacolor tinting system, which 
would be of decisive importance for 
Tikkurila’s industrial coatings opera-
tions. 

Tikkurila expanded rapidly af-
ter purchasing the British Donald 
McPherson Group in May 1984. 
Now the parent company’s attention 
turned to organisational issues relat-
ed to the acquisition. Dickursby Färg 
moved to new facilities in Spånga.

In 1986, Tikkurila considered the 
adoption of a modern information 
processing system, and in the end 
opted for the Wang system. In ad-
dition to the head office in Spånga, 
the company now had seven branch 
offices: in Örnsköldsvik, Linköping, 
Göteborg, Helsingborg, Malmö, Tibro 
and Osby. 

In the same year, an industri-
al team was set up, headed by Kurt 
Fredrikson. The members were Bo 
Jonsson, Åke Ignell, Lennart Klingre 
and Bo Fjällström. The team worked 
exclusively with protective coatings, 
industrial flooring and woodworking 
industry products. Previously, every-
one had sold the full range of prod-
ucts, but now the salesmen had the 
opportunity to specialise.

A widespread discussion was go-
ing on in the industry about the en-
vironmental effects of solvents. In 
industrial woodfinishing, discus-
sion focussed on formaldehyde-free 
products. When Alfort & Cronholm 
and Beckers joined forces in 1986, 
Alcro-Beckers AB was born, which 
was expected to capture 45–50% of 
the market. 

1988–1997: Positive 
developments

In 1988 there were some issues 
caused by the information systems 
and branch offices. In 1990, indus-
trial coatings sales went well, but in 
the following years, the market situa-
tion weakened. 

By 1994, the growth situation 
had improved significantly. Consum-
er sales were at the same level as 
professional sales for the first time, 
but industrial coatings were bringing 
in the lion’s share of net sales. The 

The concrete interior 
surfaces of the Globen 
Arena in Stockholm, 
completed in 1989, 
were painted with Tik-
kurila products.

TIKKURILA CELEBRATES 40 YEARS IN SWEDEN...
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change of strategic course had suc-
ceeded.

In 1996, discussions began about 
setting up a branch office in Skellef-
teå. The next year, the topic of con-
versation was the restructuring of 
Tikkurila Oy. The restructuring was 
reversed at the start of 2008, and 
now all operations in Finland are 
again overseen by Tikkurila Oy.

1998–2007: Colourful years

In March 2000, Dickursby Färg AB 
became Tikkurila AB. The company 
received its sought-after ISO 9002 
quality certification and began selling 
via the Internet, becoming one of the 
first in the paint industry to do so in 
the world, according to some reports. 
However, the system was too compli-
cated and online sales were discon-
tinued. A sales office was establis-
hed in Denmark, and the Norwegian 
market was engaged through whole-
sale channels. 

In 2001, Tikkurila acquired Al-
cro-Beckers from the Lindén Group. 
From that point forward, Tikkurila 
AB operations focused exclusive-
ly on industrial coatings, and deco-
rative paints were moved over to Al-
cro-Beckers. This meant the end of 
the Tikkurila brand in the Swedish 
consumer market. A new brand was 
developed for professionals: Tikku-
rila Fasad. Tikkurila AB’s net sales 
in 2001 were SEK 255.4 million, of 
which industrial coatings accounted 
for SEK 149.3 million.

In 2002, the company’s name was 
changed once again, this time to Tik-
kurila Coatings AB. The warehouse 
was moved from Spånga to the Alcro-
Beckers logistics centre in Nykvarn, 
40 km from Stockholm. A year later, 
the headquarters moved to the Alcro-
Beckers offices at Lövholmen. 

In 2003, Norwegian industrial 
coatings sales moved to the Alcro-
Beckers facility in Trondheim, and the 
next year, the warehouse and office 
moved to Oslo. New employees and 
customers entered the fold in Norway 
following the parent company’s ac-
quisition of Akzo Nobel’s metal indus-
try paint operations. The Norwegian 
company took the name Tikkurila 
Norge A/S beginning in 2003. Effec-

tive at the end of 2002/beginning of 
2003, the branch office in Denmark 
was closed, and industrial coatings 
were moved over to the care of Tik-
kurila Danmark A/S, a subsidiary of 
Alcro-Beckers.

In January 2005, Tikkurila signed 
a contract with Rohm and Haas re-
garding the sale and distribution of 
powder coatings in certain geograph-
ic areas. At the end of the year, the 
parent company sold its Coil Coat-
ings operation to Teknos, which then 
sold it on to the American Valspar 
Corporation 

A decision was made to switch the 
enterprise resource planning system 
over to Movex, a product made by 
Intentia. The project suffered some 

delays, but was up and running in 
November 2006 without any more 
significant mishaps. 

In spring 2006, Alcro-Beckers an-
nounced its intention to sell its factory 
in Lövholmen to Skanska. Most pro-
duction would move to a new facto-
ry area in Nykvarn. Other operations, 
including Tikkurila Coatings’ industri-
al coatings sales, would move to new 
facilities in Stockholm. In early 2008 
the planned move from Lövholmen 
to Hammarby Sjöstad, closer to the 
centre of Stockholm, has been a hot 
topic of conversation.

In 2007, Tikkurila Coatings AB 
celebrated its 40th anniversary as 
the first foreign subsidiary of the Tik-
kurila Group of companies. •

Tikkurila Coatings AB’s present Ma-
naging Director Kurt Fredrikson 
(left) and the company’s first Mana-
ging Director Ulf Nordblad. 

During the spring 
of 2008, Tikkurila  
Coatings AB will 
move  to Hammarby 
Sjöstad, nearer to the 
centre of Stockholm.
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Kustavin Puu

Kustavin Puu Oy is Finland’s 
largest producer of cabinet 
doors made of solid wood 

and veneered wood, specialising in 
doors for kitchen units, wardrobes 
and other home furnishings. Twenty 
per cent of the production is exported 
to the Swedish and Norwegian kitch-
en cabinet markets. 

The product selection includes 
various mouldings, drawer fronts, 
veneered cabinet bodies and solid 
wood worktops. In addition to its own 
Regatta door and worktop range, 
Kustavin Puu also produces wood 
components for the kitchen cabinet 
industry, local woodworking shops 
and building contractors. Collabora-
tion with Tulikivi Oy allows the com-
pany to market worktops in various 
types of stone in addition to wood. 

Trust grows from  
years of cooperation

“Competition in the market and the 
strict VOC directive for solvent emis-
sions, as well as consumers’ require-
ments, have all played a role in our 
decision to discontinue use of solvent-
based products and replace them with 
water-borne solutions,” said Kustavin 
Puu Oy’s CEO Olli Heinonen.

“The collaboration between 
Kustavin Puu and Tikkurila, which has 

lasted since the 1970s, has created 
firm confidence in our products and 
their functionality. That’s why when 
Kustavin Puu set out to design its 
new painting shop, a Tikkurila repse-
sentative - Domestic Sales Manager 
for Industrial Wood Coatings Antti 
Vehviläinen was included from day 
on,” said Heinonen.

“Moving over to the new technol-
ogy requires thorough trial runs and 
testing on the new application line. 
Cooperation with the line suppliers, 
application line operators and the 
paint producer is very close. When 
we plan the compatibility of the prod-
ucts in conjunction with the painting 
line, the end result is successful and 
doesn’t cause unnecessary delays 
in production,” said Antti Vehviläinen. 
“Tikkurila’s years of testing and con-
tinuous product development guar-
antee a high-quality range of prod-
ucts for the customer. In addition, we 
are also able to offer knowledgeable 
and skilled technical support.”

Speed is an asset  
in a painting shop

The painting shop was designed with 
two water-borne production lines. 
The larger line, appropriate for wa-
ter-borne UV-curing products, uses 
the industry’s latest technology, like 

an MOS microwave oven, in which 
water evaporates from objects fast-
er than ever, making drying more ef-
ficient.

The second line is designed for 
water-borne stains and lacquers. For 
this purpose, Kustavin Puu has ac-
quired the Akvi Tone tinting system 
developed by Tikkurila specifically 
for these products. This delivers the 
benefit of ready-made shades on 
demand, allowing production to run 
more smoothly since different shades 
do not need to be ordered separate-
ly from Tikkurila. At the same time, 
paint loss is decreased because just 
the right amount of stain or lacquer 
can be tinted for objects.

“Because of these factors we 
have been able to cut down the lead-
time for our products noticeably. In 
practice this means that customers 
receive the cabinet doors within three 
weeks of ordering, and we are able 
to produce nearly 6,000 kitchens an-
nually,” explained Heinonen.

A more pleasant working 
environment

Particular attention was paid to clean-
liness and absence of odour in the 
working environment when designing 
the painting shop. Painter Satu Lato-
kartano, who has worked at Kustavin 

 
investing in ecological soundness and 
durability in the cabinet door market

text: heidi hirVelä, marKeting coordinator, tiKKurila oy, industrial coatings 
photos: heidi hirVelä and KustaVin puu oy

Cabinet door manufacturer Kustavin Puu Oy has been in business in Kustavi, 
near Turku in Finland since 1972. The business started as a workshop with 
just a few people and now employs nearly 60 cabinetry specialists. The lim-
its set by the EU’s VOC directive, along with the growth in demand for envi-
ronmentally compliant products, has been taken into account in Kustavin 
Puu’s new painting shop and production lines which are designed for water-
borne products.
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Puu for 10 years, has experienced this 
in practice.

“I moved over from the trimming 
side to be a finishing line operator 
in the painting shop. It has been a  
real pleasure to work with water-borne 
products. There is no solvent smell and 
it’s easier to keep the work environment 
and production line clean. This has  
definitely improved my working com-
fort, and there haven’t been any need-
less delays in production,” reported 
Latokartano.

Luminol Extra UV lacquer has 
excellent test results

The Finnish Building Information Foun-
dation (RTS) has classified Tikkurila’s 
water-based, UV-curing Luminol Extra 
lacquer in the building material emis-
sions class M1. This is the best possible 
classification, and a sign to the customer 
of the indoor air compliance of the prod-
uct. Chemical resistance and lightfast-
ness of the lacquer have also been 
tested using various methods. This  
has demonstrated that Luminol Extra de-
livers a first-class durable surface, which  
also has excellent lightfastness.

“Tested and environmentally com-
pliant products, combined with our skill, 
guarantee our customers a dependable 
partner,” explained Kustavin Puu’s CEO 
Olli Heinonen. 

Keeping up with trends

Today’s consumer is very trend-aware, 
so it’s important to keep up with the 
times. This has also been observed in 
Kustavin Puu’s client base. “We want to 
offer our customers both traditional and 
trendy colours and collections, as well 
as different gloss grades. In addition to 
domestic woods, there is also demand 
for exotic woods, such as zebrano and 
wenge,” continued Heinonen.

“We always try to be one step ahead 
so we can offer our customers some-
thing new all the time. I believe that the 
increasingly environmentally sound 
paints, lacquers and stains used on our 
products are also one of our marketing 
assets. We will con tinue to put our trust 
in Tikkurila’s skilled staff and high qual-
ity products,” Heinonen concluded. • 
Additional information: 
www.kustavinpuu.fi

“There are both different colour and 
model options in our Regatta doors 
and worktop collections. In addition 
to earthy tones, strong, bright col our 
combinations are also popular,” ob-
served Kustavin Puu Oy’s CEO Ol-
li Heinonen.
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Russian
industrial paint companies 

expand product range
photo: ooo stroyhimZaschita and ooo stroyresurs

In accordance with its corporate 
strategy, Tikkurila has strength-
ened its position in the growing 

Russian paint market by acquiring 
a 70% share in two St. Petersburg-
based factories producing metal in-
dustry coatings. The businesses, for-
merly known as OOO “Gamma” and 
OOO “Ohtinskij zavod poroshkovyh 
krasok”, continue their activities un-
der the new names OOO Gamma In-
dustrial Coatings and OOO Tikkurila 
Powder Coatings. 

This first industrial coatings busi-
ness acquisition in Russia was an 
important step in Tikkurila’s efforts 
to increase sales in CIS countries 

and especially in Russia. The deal 
opened up opportunities to achieve 
a prominent position as a local indus-
trial coatings producer. Through this 
move, Tikkurila’s total share of met-
al industry coatings sales in Russia 
doubled to over ten percent and Tik-
kurila became the country’s second 
largest supplier in the field. 

Wider product range

The new companies’ products added 
nicely to Tikkurila’s own range of met-
al industry coatings. OOO Gamma 
Industrial Coatings, which pro duces 
liquid coatings for metal and con-

crete surfaces, has developed pro-
ducts specifically for the shipbuilding 
and ship repair industries, as well as 
for oil and gas industry needs. These 
coatings rank in the mid-range in 
price and quality comparisons, thus 
offering Russian customers a more 
affordable alternative to the metal in-
dustry coatings manufactured by Tik-
kurila in Finland.

OOO Tikkurila Powder Coatings’ 
products in turn support sales of liq-
uid metal industry coatings and com-
plement the Rohm and Haas powder 
coatings range which we are able to 
offer customers through an exclusive 
distributor alliance.

As a result of a deal completed 
in April 2007, Tikkurila acquired 
ownership in two industrial coat-
ings factories in Russia in addi-
tion to the existing four deco-
rative paints factories. Tikkurila 
was once the first Western com-
pany to start paint production 
in that country, and now it was 
the first to start producing indus-
trial coatings.

tiina Vanonen, proJect coordinator
ooo gamma industrial coatings &

ooo tiKKurila powder coatings, russia

Filters at a compressor station of 
Gazprom’s gas pipeline have been 
protected with products from OOO 
Gamma Industrial Coatings. 
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It is of particular strategic impor-
tance that Tikkurila now also pro-
duces powder coatings. It has been 
estimated that the Russian pow-
der coatings market will experience 
strong growth in the coming years. 
This is a result of a shift in produc-
tion and subcontracting closer to the 
growing markets of Eastern Europe 
and lower production costs in coun-
tries such as Russia. Attempts are 
also being made to reduce solvent 
emissions by upgrading production 
facilities and moving over to the use 
of powder coatings, which do not 
cause solvent emissions.

OOO Tikkurila Powder Coatings 
produces and markets epoxy, poly-
ester and hybrid powder coatings 
under the OHTEK brand name. One 
of the factory’s assets is its capaci-
ty to produce many different col ours 
and structures. These are not by any 
means always standard col ours, so 
the laboratory staff develop a new 
formula to match the sample pro-
vided by the customer when neces-
sary.

The company has developed a 
product for repair painting powder-

coated surfaces as well as an adhe-
sion primer that is especially recom-
mended for difficult aluminium and 
zinc surfaces. Tikkurila intends to ex-
pand production at the powder coat-
ings factory in the coming years in 
order to respond to the needs of the 
growing market.

Guaranteed quality for industry

OOO Gamma Industrial Coatings’ 
quality assurance system has been 
certified according to ISO 9001:2000. 
Even in Russia, a certified system 
has become a prerequisite for com-
petitiveness in certain industries, es-
pecially the shipbuilding and ship re-
pair industry, as well as the oil and 
gas industry, where we are compet-
ing against other international paint 
producers for market share.

In recent years, the company’s 
product development efforts have fo-
cused particularly on the develop-
ment of water-borne and low-solvent 
products. The factory is known for 
metal industry coatings which are es-
pecially suited to northern climates, 

and it intends to continue to increase 
production.

Tinting making its way

We also intend to incorporate the cor-
nerstone of Tikkurila’s marketing, the 
tinting system and base paints, with 
OOO Gamma Industrial Coatings’ 
service selection. Tikkurila’s R&D 
Centre in Finland has begun devel-
opment work on base paints using 
the Russian company’s products that 
can be tinted with Temaspeed colour-
ants. Thus we are advancing Tikkuri-
la’s expertise.

The entire skilled and profession-
al staff of OOO Gamma Industrial 
Coatings and OOO Tikkurila Powder 
Coatings transferred to the new com-
panies after the acquisition was com-
plete. As a well-known and estab-
lished company, Tikkurila has been 
accepted well and collaboration is off 
to a better-than-expected start, over-
coming differences in nationality and 
language. The economic payoff has 
been better than expected as well.•

Storage tanks for oil refinery prod-
ucts at the village of Dangi in the 
Island of Sakhalin. 

Gamma and 
Ohtek are well-
known brands to 
Russian industri-
al companies.
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Standard 12944, Part 5, de-
termines the protective coat-
ing systems for different cor-

rosivity categories. Minor changes 
and additions have been made to 
the text of the standard. Under the 
headline ‘Types of paint’, it states 
that new technologies are continual-
ly being developed. New paint sys-
tems can be approved, when their 
performance has been validated by 
the track record of such technologies 
and/or test results that comply with at 
least the requirements of the stand-
ard ISO 12944-6.

Consideration of VOC issues

The VOC content of products has 
been considered in the revised stand-
ard, but there are no specific instruc-
tions in the appendix. However, there 
are guidelines for the VOC content of 
various generic paint types and envi-
ronmental considerations on how to 
reduce VOC emissions - for example, 
by choosing products with a lower 
VOC content or by treating the emis-
sions of a plant. For treatment, a few 
alternatives are proposed: conduct-
ing the exhausted air through spe-

Changes to  
the ISO 12944-5 standard 

for protective coatings
About ten years ago, the ISO 12944 standard has served as 
the basis for protective coating systems both at Tikkurila and 
inter nationally. On 15 September 2007, a revised version of 
Part 5 of the standard came into effect. Part 6, defining the lab-
oratory performance test methods for painted surfaces, was 
 also due to be revised, but it did not win approval when put to 
the vote because of differing opinions in European countries. 
An earlier version of the whole standard had been approved 
in late 1998.

cial filters that absorb the emissions 
or through incinerators that oxidize 
them.

Because of the increasing use 
of high-solids paints, the number of 
coats to be applied has been reduced 
in many of the systems included  in 
the ‘Tables’ of Part 5.

New instructions  
for dry film thickness

The definitions of dry film thickness 
(DFT) have been changed. The 
measurement of DFT on rough sur-

text: arto nummela, technical serVice manager, tiKKurila oy, industrial coatings
photos: tiKKurila archiVe 
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faces, e.g. blast-cleaned, has now 
been defined as according to the 
ISO 19840 standard. Measurement 
on smooth surfaces and galvanized 
surfaces has to be carried out ac-
cording to the ISO 2808 standard.

There are also new instructions 
regarding the acceptance of dry film 
thickness measurement. All individ-
ual DFTs must be lower or equal to 
the specific maximum dry film thick-
ness. Also, all individual dry film thick-
nesses shall be equal to or above 
80% of the nominal dry film thick-
ness (NDFT). Individual measure-
ments with results of 80–100% of 
NDFT are acceptable, provided that 
the number of these measurements 
is less than 20% of the total number 
of all individual measurements. Re-
sults under 80% of NDFT are still not 
acceptable.

Changes in the tables  
for paint systems

The biggest changes have been 
made in the tables describing the 
paint systems for different corrosiv-
ity categories. In the old version of 
the ISO 12944 standard, paint sys-
tems were prefaced with the letter 
S, e.g.: EN ISO 12944-5 S3.06 (AK 
200/3 Fe Sa2½).  In the new version, 
the same paint system is prefaced 
with the letter A, as follows: EN ISO 
12944-5 A1.05 (AK 200/3 Fe Sa2½). 
If paint systems are always correct-
ly denoted according to the new offi-

cial method, there should be no risk 
of error. 

The new version of the ISO 12944-
5 standard is based on the assump-
tion that all surfaces have been blast-
cleaned to surface preparation grade 
Sa2½ (ISO 8501-1). The old version 
of the standard related to paint sys-
tems for surfaces prepared to grade 
St2 and up to corrosivity category C3. 
The summary of the tables of paint 

systems in the new version covers 
corrosivity categories from C2 to C5-
I and C5-M; the old version only cov-
ered C2–C4. 

Differenses between the old and 
the new versions of the standard are 
set out in the tables in the centre-
fold.

New alternative binders

Binder selection in the new tables 
shows decisions made for more en-
vironmentally friendly products. The 
new version no longer contains bind-
ers such as coal-tar epoxy (CTE), 
coal-tar polyurethane (CTPU), coal-
tar vinyl (CTV) and bitumen (BIT). 
New binders to replace the old ones 
have been included in the new stand-
ard. These are the epoxy combi-
nation (EPC), epoxy glass flakes 
(EPGF) and polyurethane combina-
tion (PURC), which are mainly used 
in category C5 and immersion.

Compared with the old standard, 
there are also more possibilities for 
different binders to use water-borne 
alternatives. For thermally sprayed 
surfaces, there is a new paint sys-
tem table. •
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Polyurethane as a floor coat-
ing is a relatively new niche 
for Tikkurila Coatings in Swe-

den. At first we thought a polyure-
thane coating would be a good alter-
native on a substrate of asphalt. But 
soon we realised that property own-
ers and car park operators, faced with 
problems due to untreated concrete 
floors, would like a better environment 
for their car parks.

The most important consideration 
was enhancing the entire environment 
by treating walls, roofs, and floors. To 
make choosing the right car park more 
interesting, we also discussed the 
possibility of offering additional ser-
vices besides car wash and service 

– for example, a reception area where 
people could book hotel rooms, send 
faxes and connect up their comput-
ers. As yet, it is unclear whether these 
thoughts and ideas have become a re-
ality. But what is clear is that the envi-
ronment of a multi-storey car park is 
important and means a great deal.

Two alternative  
coating systems

Over the last year we have worked 
with two different coating systems 
from Tikkurila. One type, Temafloor 
PU, can be made completely smooth 
and is applied in a layer thickness of 
around 2mm. The other, Temafloor 6, 

is a more complicated system which 
incorporates anti-slip protection and 
is applied in several coats with a total 
thickness of 5–6mm. 

 The latter system was developed 
by Tikkurila Coatings in Poland, work-
ing together with our research cen-
tre in Finland. There are a number of 
multi-storey car parks in Poland that 
have been treated with Temafloor 6. It 
has also been important to find a sys-
tem that can be used outdoors as well. 
For this, we offer Temafloor PU-UV, a 
product which can withstand a range 
of weather conditions and is more re-
sistant to UV light. The product is ap-
plied on top of the traditional Temafloor 

text: Johan hansson, sales manager, 
tiKKurila coatings aB, sweden

photos: torsten lJung 

Temafloor PU is a solvent-free, two-compo-
nent polyurethane coating which has good 
abrasion resistance and impact resistance. 
It also withstands water, oils, grease, and 
chemicals. The product is exceptionally suit-
able as a floor covering in multi-storey car 
parks which are subject to a variety of stress-
es and strains.

Improving the environment 
in multi-storey car parks with 
Temafloor PU
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PU system in a coat around 500µm 
thick.

Major interest in durability

It has become apparent that the thicker 
alternative has attracted a great deal 
of interest. Buyers are often concerned 
that the floor coatings will not remain 
intact when they are driven over with 
studded tyres and that they will be diffi-
cult to clean. If a thinner coating is cho-
sen, there is a risk that small tears will 
eventually result in damage that has to 
be repaired. Temafloor PU is less sus-
ceptible to this type of tear as the studs 
only penetrate through the top layer of 
the coating. 

Many car parks where we have ap-
plied surface coatings over the years 
have in fact only required cleaning to 
maintain their fresh appearance. In 
some cases cleaning methods had to 
be changed because the previously 
untreated floor had absorbed dirt and 
dirty water.

Car parking companies believe 
that parking spaces and walkways 
should be clearly marked to avoid ac-
cidents. If footpaths between parking 
areas are delineated in a different col-
our, they are even clearer and more 
distinct. Painting lines, footpaths, and 
arrows at the same time as the other 
coating is applied and using the same 
material, guarantees a longer lifetime 
for the coating job.

Many factors come into play

For the buyer, a smart-looking and user- 
friendly floor represents a relatively 
large investment. Therefore Tikkurila 
Coatings AB, the contractor, and the 
buyer carefully go over everything that 
has to be done to ensure that the work 
and the supply of materials proceed ac-
cording to plan. The appropriate coating 
should of course be selected, based on 
the level of wear anticipated.

When applying surface coatings to 
multi-storey car parks there are many 
factors which affect how successful 
the result is. Temperature is often the 
greatest stress factor, as many pub-
lic car parks are partly open to the el-
ements. The work procedure should 
be well planned, and both ambient 
temperature and substrate tempera-

ture should be measured so that damp 
does not affect the final result.

It is also important to consider 
how much of the car park has to be 
closed off during the coating job and 
for how long. In addition, any access 
openings, cracks, etc., must be sealed 
so that no paint or other material can 
pass through to the level below and 
damage floors, walls, ceilings, or cars 
which may be parked there.

Not just any company can carry out 
this type of a coating job: it requires 
the right equipment including milling 
machines, blast-cleaners, and grind-
ing machines for the substrate, as well 
as real expertise in this area.

Training of floor-coating 
professionals

The Swedish authorisation body AFG 
for seamless floors (Auktorisationen 
för Fogfritt Golv), is run as a collabora-

tive project between Målaremästarna, 
the trade and employers’ association 
of the Swedish painting contractors, 
and Sveff, the industry association for 
paint manufacturers, importers and 
marketers. The goal of the project is 
to have all seamless floorings laid out 
by authorised contractors.

Since 2003 the goal of this busi-
ness sector has been to train com-
panies and floor-coating profession-
als in the area of industrial floorings. 
Tikkurila Coatings regularly organis-
es training courses, entirely under its 
own direction or in collaboration with 
contractors or buyers. The course ma-
terial is produced by SVEFF’s indus-
trial flooring group in collaboration with 
Arbetsmiljöverket, the Swedish Work 
Environment Authority.•

Stoby Måleri – an expanding 
family company
Stoby Måleri AB was established in 1969 at Stoby, Hässleholm, in 
southern Sweden by the master painter Göran Olsson and his wife 
Birgitta. The company is now run by their sons Stefan, Peter and  
Richard Olsson together with other colleagues. 

Since 1982 Stoby Måleri and Tikkurila have collaborated in sales 
to both local contractors and to their own painting business. In the 
1990s the current divisions of Shops, Contracting, and Industry were 
adopted. 

In 2005 the company set up a department for flooring applications. 
One-stop solutions are offered via contracting, covering everything 
from foundations to the finished job for projects such as swimming 
pools, stables, car parks, commercial kitchens, industrial companies, 
and asbestos removal. Stoby has been an authorised flooring compa-
ny since 2007.

The Stoby Group now has presences throughout Sweden in Hässle-
holm, Kristianstad, Karlshamn, Kävlinge, Malmö, Ystad and Sim-
rishamn. In 2007 Stoby employed around 200 workers and achieved a 
turnover of about SEK 230 million. 

For further information: www.stoby.se 
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More than ten years ago 
Tikkurila entered into 
partnership with Silta-

Kolor, which was founded in 1996. 
Today Tikkurila supplies both water- 
and solvent-borne technologies for a 
large range of applications, including 
products for metal, wood and con-
crete surfaces. 

Efficiency and skills are 
important

“Our company is based in Dnepropet-
rovsk, the centre for all logistic routes 
in Ukraine. We have a well-equipped 
warehouse, efficient logistic systems 
and a wide network of branch of fices 
in addition to our distributors’ net-
work,” explains Oksana Berkman, 
Commercial Director of Silta-Kolor.

Silta-Kolor  
extends its focus to the 

Temaspeed Concept
text: irina mironenKo, department head, industrial coatings, llc ”tiKKurila”, KyiV, uKraine

photos: eKaterina safonoVa and andrey maschur, silta-Kolor, donetsK

During its long partnership with 
Tikkurila, Silta-Kolor has devel-
oped from a sales outlet into an 
efficient sales network.  It is now 
one of Ukraine’s leading distribu-
tors of paint materials with six 
representative offices and sales 
outlets in the country’s largest 
cities offering both decorative 
paints and industrial coatings 
under the Tikkurila brand.

”All this allows us to cover no less 
than 70% of Ukraine and we have a 
strong influence on the local paint 
market, which enables us to get 
close to end-users and reduce deliv-
ery times as much as possible.”

”We have skilled professionals 
ready to provide our customers with a 
full technical service and the best so-
lutions to their needs. Our specialists 
continuously monitor development 
trends in the Ukrainian paint market 
in their search for new opportunities. 
Silta-Kolor has adopted a modern 
marketing policy: our goal is to offer 
customers the most appropriate and 
economically efficient solutions using 
industrial coating systems,” Ms. Berk-
man concludes.

The company follows the poli-
cy of making individual approaches 

when dealing with cus-
tomers. The customer 
service process usually 
consists of the following 
stages:  analysing the re-
quirements together with 
the customer, visiting the 
customer’s premises;  
technical support during 
the process of selecting 
the product and paint sys-

The floors of the 
“Druzhba”  sports facility  
in  Donetsk were treat-
ed with e.g. Temafloor 50 
epoxy paint and Tema-
floor P 300 epoxy coating.
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tem; supervision of paint application 
at the customer’s premises; and hold-
ing training seminars for customers. 

Successful track record 

Silta-Kolor has successfully ex -
e cuted  a significant number of large 
projects over the years it has worked 
with Tikkurila. They include stadiums  
in Dnepropetrovsk (coatings for steel 
work) and Donetsk (coatings for con-
crete floors), the famous Ukrainian 
furniture producer “Enran Acros”  
(products for wooden furniture), 
shopping centres such as “Most-City 
Center”, “Comfy” and “Amstor”, the 
airport “Borispol”, Donetsk railways 
and many others.

 Silta-Kolor’s target is not only to 
take care of its current customers 
but also to increase sales by further 
expanding its network of sales out-
lets, to grow significantly and to find 
new customers by offering a wide 
range of Tikkurila’s tintable industrial  
products. 

Upgrade of retail outlets

Silta-Kolor has been pro-
moting Tikkurila’s decorative 
paints since 1997. At pres-
ent six sales outlets are op-
erating successfully under its 
“Farbia” brand, a retail con-
cept launched in May 2007 as 
a project for re-branding the 
“Finski Farby” sales network. 
As a result, four sales outlets 
have been upgraded and two 
new Color-Studios have been 
opened. These shops, with 
an area of 100 square meters 
have a modern, attractive and 
– most importantly – comfort-
able design that facilitates the 
product selection process.

The concept of regional lo-
calisation of the “Farbia” net-
work will be seen in all region-
al centres and cities with a 
population of 600,000 people 
or more. The aim of local pres-
ence is to have shops situ ated 
in those areas with the high-

est concentrations of pedestrians 
and traffic flows. 

Each “Farbia” Color-Studio has 
skilled specialists, who are ready to 
offer surface-treatment solutions. The 
network’s slogan is: “Any surface, 
any colour”. Silta-Kolor’s plan for the 
next six months is to open new “Far-
bia” Color-Studios in the central and 
western regions of Ukraine.

Continuous training 

Opening new sales outlets requires 
thorough and continuous training of 
new personnel. During the autumn of 
2007, Ukrainian representatives for 
Tikkurila’s industrial coatings con-
ducted three seminars at recently 
opened “Farbia” shops.

Two-day courses were held at 
each “Farbia” shop, aiming to teach 
our new sales people about Tikkuri-
la’s product portfolio. Serious atten-
tion was paid to studying the tech-
nical characteristics of materials for 
wood, concrete floor and metal sur-

faces, the practical aspects of surface 
preparation, the features in the appli-
cation of paint products and specific 
application systems for different sub-
strates. The various demands made 
by particular industries and custom-
ers were also described.

Full go-ahead for the 
Temaspeed Concept 

As a company strongly focused on 
efficient customer service, Silta-Kolor 
has shown great interest in adopt-
ing Tikkurila’s Temaspeed Concept 
for distributing industrial coatings. 
A special meeting was held at the 
main office in Dnepropetrovsk in 
October 2007. Participants includ-
ed Silta-Kolor’s management team, 
the heads of branch offices and Mr. 
Petri Järvinen, Director for Business 
Support, from Tikkurila, Finland, as 
well as Tikkurila’s regional repre-
sentatives for industrial coatings in 
Ukraine.

After this meeting Silta-Kolor con-
firmed its willingness to be-
come a Temaspeed distribu-
tor and to make full use of the 
Temaspeed Concept. The com-
pany will use the Temaspeed 
logo together with the Farbia 
logo on its give-aways, busi-
ness cards and office supplies 
and decorate the exteriors and 
interiors of their shops with the 
Temaspeed design.

Tikkurila looks forward 
to continuing the fruitful co-
operation and wishes Silta-
 Kolor great success with the 
Temaspeed Concept! •

“The Temaspeed Concept will 
help us serve our industrial 
customers faster and  more 
 flexibly than before,” says 
 Oksana Berkman, Commercial 
Director for Silta-Kolor.
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Colour matters, because the 
use of colour in industrial 
product design is increas-

ing while at the same time compe-
tition for product visibility in the mar-
ketplace is becoming more intense. 
Similarly, the use of bold, distinctive 
colours in buildings and their struc-
tures is on the increase, because 
customers want personalised solu-
tions – something they are also will-
ing to pay for.

Increasing industrial demands pro-
vided the initial impetus for the RAL 
EFFECT colour collection, launched 
by the German RAL Institute in 2007. 
Leading colour experts from sever-
al European countries  participated in 
the planning of the collection.

An attractive tool for designers

The RAL EFFECT range comprises 
490 colour shades, of which 70 are 
metallic. All of the metallic shades 
can be combined easily and harmoni-
ously with the collection’s other, nat-
ural colour shades. The shades have 
been carefully chosen from a broad 
range of hues, and both light and 
rich, pastel and darker colour shades 
have been included, as well as a re-
fined collection of metallic shades. 

The novel, patented double-fan 
RAL E2 colour card is a handy tool for 
designers, architects, painting con-

RAL EFFECT 
a new direction in  
industrial colours

The new RAL EFFECT colour collection offers capti-
vating modern colour shades for all those who want to 
add a breath of fresh air to the colour world of indus-
trial applications. In particular, the wide range of me-
tallic colours makes products painted with them stand 
out better than ever in the marketplace.

minna ihamäKi-laitinen
marKeting manager
tiKKurila oy, industrial coatings
images: tiKKurila and atis muiZnieKs
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tractors and designers of industrial-
ly produced products. With it, com-
paring and choosing colours is easier 
than ever. In addition to the fan deck, 
single A6-sized colour cards are 
available for all shades in the colour 
collection. 

The RAL EFFECT fan deck also 
includes gloss comparison sheets, 
which make it easy to visualise dif-
ferent levels of gloss and the effect of 
glosses on colour shades. One main 
goal in defining the gloss levels was 
to standardise the terminology used 
in the industry. Designers also want-
ed the gloss levels to be defined un-
ambiguously. 

Better results while protecting 
the environment

The RAL EFFECT colour collec-
tion has been produced using wa-
ter-based paint technology. It is the 
first collection brought to market by 
an independent colour standardiser 
that has been produced using envi-
ronmentally-friendly paints.

The pigments used in the colour 
shades are the same as those gen-
erally used in the paint industry today. 
This means that any problems with 
metamery, where colours may vary 
as a result of different light sources, 
are eliminated.

Cost efficiency and availability 
were also considered in pigment se-
lection. Thus, paint producers, includ-
ing Tikkurila, can develop economi-
cal and simple – yet modern – paint 
tinting methods. For these reasons, 
RAL EFFECT is Tikkurila Coatings’ 
choice for an industrial paint colour 
standard.

Tikkurila and Temaspeed 
distributors show the way

Tikkurila Industrial Coatings is one 
of the first paint producers in the 
world to deliver all of the new colour 
shades of the RAL EFFECT collec-
tion. We are able to serve our cus-
tomers locally and deliver paint prod-
ucts quickly through our Europe-wide 
Temaspeed distributor network. Dis-
tributors can tint these new colours to 
different paint products: both water- 
and solvent-based industrial coatings 
for woodworking and metals industry 
needs. A wide selection of the Tikku-
rila product range can be tinted ac-
cording to the collection’s refined me-
tallic shades. 

It’s easy to get hold of the new 
colour card from Temaspeed distribu-
tors. You can find contact informa-
tion for your nearest distributor in the 
country listings at www.temaspeed.
com. More information about RAL col-
ours can be found on the RAL Insti-
tute website: www.ral-colours.de. •

Valerijs Kornejevs of Latvia produc-
es fascinating kitchen cabinets and 
other products from MDF panels. The 
doors are painted with Temadur 90 
polyurethane topcoat shade RAL 870 
– M, which is a metallic shade from 
the RAL EFFECT collection.  

Five key 
reasons  

to choose 
RAL EFFECT

–  Comprises a harmonious range 
of 420 plain and 70 metallic col-
ours.

–  New, fashionable colour range 
designed especially for industri-
al users. 

–  Excellent colour accuracy with 
Tikkurila’s water-based industrial 
paints.

–  High-quality pigments and opti-
mised use in colour formulations 
mean cost-effective solutions.

–  Colour card produced by utilising 
environmentally friendly water-
based paint technology.
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AS Tikkurila-Vivacolor was 
formed in October 2005 fol-
lowing the merger of decora-

tive paints company AS Vivacolor and 
industrial coatings company AS Tikku-
rila Coatings in Estonia.  Since 1997, 
Vivacolor’s premises have included a 
‘painting school’, a classroom for train-
ing its customers in the correct use of 
construction and renovation paints.

Until now Tikkurila Coatings has 
had no training facilities for indus trial 
coatings in the Baltic region. At the 
same time, inquiries from customers 
for additional training were increasing, 

AS Tikkurila-Vivacolor’s new 
training centre in Tallinn, Esto-
nia, offers modern facilities for 
providing training and present-
ing events. The centre serves 
our customers and other target 
groups in all the Baltic coun-
tries and offers enhanced po-
tential for technical support and 
improved customer service. 

Modern facilities  
for customer training  

in Estonia
romet pärn, managing director, tiKKurila-ViVacolor group &  

rutt roosileht, sales office manager, as tiKKurila-ViVacolor, estonia 
photos: anastassia shmonina

so it was evident that the new compa-
ny would need a modern and larger 
training centre. 

Training throughout  
the Baltic region

Providing good facilities for training our 
industrial paint customers was one of 
the most important aspects to be con-
sidered from the outset when design-
ing the new training centre. Previously, 
Tikkurila’s team for industrial coatings 
in Estonia had to contact or visit Fin-
land regarding technical issues, so 
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over the years the need to offer our 
customers faster and better service 
has become very clear.

In addition, the needs of our cus-
tomers in Latvia and Lithuania had to 
be taken into account, because the 
distance to Finland from these two 
countries is even greater than that 
from Estonia. The experience of our 
Finnish and Swedish colleagues was 
also  helpful when designing the cen-
tre. The idea was to create a facility, 
which would combine the properties 
of Tikkurila’s Paletti training centre 
and our testing laboratory for industri-
al coatings in Vantaa, Finland.

Construction began  
with demolition

Planning started in September 2006. 
We continued our cooperation with 
archi tect Diana Vällo, a long-estab-
lished partner, who has already de-
signed Vivacolor’s office premises and 
helped with the design of Vivacolor  
logos  and advertisements. 

Construction of the training centre 
began at the end of 2006 in Vivacolor’s 
nitro-cellulose lacquer factory, which 
was no longer in use. Built in 1964, it 
had once been one of the most mod-
ern factories in Estonia. The architec-
tural concept was to combine the old 
and the new, but construction work be-
gan with partial demolition of the old 
building. 

Own products on display

The new training centre, completed in 
late December 2007, has a floor area 

The new office for 
the trainers of deco-
rative paints. 

Architect Diana Vällo and Tõnu  
Tirgo of Epopõrand –R OÜ are care-
fully painting the Tikkurila logo. 
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of approximately 1 000 square meters, 
divided into separate zones for deco-
rative paints and industrial coatings as 
well as an auditorium accommodating 
up to 40 people. The building also in-
cludes storage rooms and cloakrooms 
with work areas for the manager of the 
painting school (decorative paints), 
and for the technical consultant. 

The construction work, including 
dismantling and interior decoration, 
lasted for ten months and was carried 
out by Cassandel OÜ.  Tikkurila and 
Vivacolor products were used for all 
the interiors. Taika paint was used in 
the cloakroom areas and every room 
has its own design and colour scheme. 
Vivacolor 7 was used on the ceilings 
and walls. The new tintable Temafloor 
P 300 base paints, which were used 
for the floors in the foyer and meeting 
rooms and classrooms, were applied 
by Epopõrand–R OÜ. 

Versatile testing facilities  
for industrial coatings

The painting area for industrial coat-
ings has individual sites for exhibiting 
different spraying techniques, e.g. Air-
mix, Airless, HVLP and LP. It is also  

Diana Vällo is using 
a ‘watering can -technique’ 
and black Temafloor P 300 
paint in marking the limits 
of ornaments on the floor. 
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possible to demonstrate customers’  
application lines using a curtain  
coater,  roller coater and an infrared 
tunnel with UV curing.  Ventilation of 
the whole painting area is controlled 
by Dantherm automatic systems. The 
humidity of the classroom is separate-
ly regulated and monitored.

The potential offered by the new 
training centre in Tallinn is a big step 
forward in the development of our 
technical support services throughout 
the Baltic area. It gives us the means 
to provide local customers with high 
quality service and to understand their 
particular problems and needs, which 
may sometimes differ from those of 
our customers in other countries.

Separate training packages for 
metal and wood industries

Once the construction of the premises 
for the training centre had started, we 
began planning the schedule and con-
tent of the training courses, and it was 
evident from the start that the cours-
es and the technical support service 
should be appropriate to the whole 
Baltic region.

The main target groups for future 
training are paint engineers and paint-
ers, but also distributors, designers , 
 architects and students. Our first 
training sessions were for Temaspeed 
 distributors and took place early in 
February 2008. The idea was to pro-
vide separate training programmes for 
the wood and metal industries. 

Currently, our team has prepared 
in-depth programmes for both indus-
tries. Each training course will last 
approximately five days including 
practical tasks and will end with an 
examination.

After receiving feedback from 
these courses, we will carefully study 
the strengths and weaknesses of our 
courses and modify the individ ual 
modules accordingly. The next step 
will be to translate both programmes 
into Latvian and Lithuanian as well as 
Russian, so that we can provide train-
ing courses for the whole Baltic region, 
as planned.• 

Original wall of the 
lacquer factory dating 
back to 1964, was left 
as such to convey the 
old-time feeling in a 
modernized training 
centre. 

The new painting shop offers 
versatile possibilities for  
testing different kinds of  
application technologies like 
low-pressure spraying. 
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REACH

The acronym REACH refers to the European Union’s new 
regulation on chemicals and their safe use, which en-
tered into force on 1 June 2007. REACH provisions will 
be phased in over 11 years. 
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REACH stands for Regis-
tration, Evaluation, and  
Authorisation of CHemicals. 

Registration of a substance is carried 
out by companies that produce or im-
port more than one ton of the sub-
stance into the EU area each year.

Evaluation is performed by the 
European Chemicals Agency and 
authorities of the member countries 
based on the registration materials 
furnished by the producer or import-
er. Applications may be made for 
authori sation to deliver chemicals of 
especially high concern for specific 
purposes. Authorisations are issued 
by the Commission.

REACH partially replaces 
current legislation

REACH partially replaces current EU 
legislation regarding chemicals. How-

ever, some legislation such as indus-
trial safety regulations remain as they 
are. Similarly, legislation regarding 
specific substance groups such as 
cosmetics, waste or detergents will 
remain in force. 

In addition to REACH, changes in 
legislation regarding chemical clas-
sifications and package labelling are 
expected. The European Commis-
sion has prepared a draft regulation 
for the EU area based on the UN’s 
Globally Harmonized System (GHS), 
which will replace current legislation 
on chemical classifications and label-
ling when it comes into force. How-
ever, labelling in accordance with this 
regulation may only be expected to 
appear on paint tins early next dec-
ade.

increases cooperation 
and coordination in the supply chain

       anu passinen, head of department, information and research serVices
       fotos: anne hassinen, peKKa saVolainen, liQuidliBrary and echa

“Together with our raw 
material suppliers we 
actively monitor the  
influence of REACH on 
our products”, says  
Ms Anu Passinen of  
Tikkurila. 

The European Chemicals 
Agency began its work

In June, as REACH came into force, 
the European Chemicals Agency 
(ECHA) began its work in Helsinki. 
The agency is responsible for tasks 
related to the registration, evaluation, 
authorisation and restriction of chemi-
cals and ensures that these REACH 
functions remain uniform throughout 
the entire EU. In addition, the agen-
cy advises Member States and EU 
authori ties in questions relating to im-
plementation of REACH regulations.

During its first year of activity, the 
agency will be building its organisa-
tion and recruiting staff. It must write 
practical guidelines and create the 
necessary data systems by June of 
2008, at which time companies will 
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begin to deliver their pre-registration 
information electronically, with regis-
tration documents to follow. It is ex-
pected that within three years’ time 
over 400 people will be working in 
the agency.

REACH participants  
in the paint industry

When one thinks of the production 
and use of paints, REACH primarily 
affects producers of the raw ma terials 
used in paints and those who import 
the substances in question into the 

EU. These companies must register 
their substances.

Mixtures, such as paints, do not 
need to be registered as such. How-
ever, the only substances that may 
be used in paints are those that have 
been registered by their producers 
or importers. The paint producer is a 
downstream user. Paint users are al-
so downstream users whenever their 
activity is of a professional nature. 
Even more stringent requirements 
have been established for down-
stream users, but not all REACH re-
quirements apply to them.

As before, information on the safe 
use of the chemicals is transferred 
from the producer of the substances 
to the paint producers and then on to 
the users in the form of a safety da-
ta sheet. To these will be added new 
information which describes the safe 
use of the substance in greater detail, 
when necessary.

All downstream users must evalu-
ate and follow the instructions given 
in the safety data sheet in their own 
operation. If the use in question is not 
described, it must be communicated 
to the previous supplier in the distri-
bution chain, or the user must pre-
pare to fulfil the requirements of the 
regulation.

Source: 
www.reachinfo.fi

Roles of paint industry participants

Manufacturer / EU-importer
manufactures /  

imports titanium dioxide

Mixer 1
uses titanium dioxide to  

make pigment paste

Mixer  2
uses paste to make paint

Industrial user
manufactures window and uses the 

paint to the window

Professional user
company, who uses the paint to paint 

the window in the house

Distributor
stores and places 
chemicals on the 

market

Consumer
uses the paint to re-

paint the window

Downstream
users

Not downstream users

Not down- 
stream  users
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In addition, cooperation is neces-
sary in the supply chain so that infor-
mation about the conditions of use 
in places such as paint shops or on 
construction sites can be communi-
cated via the paint producers’ and 
paint factories’ raw material suppli-
ers to the producers of the substanc-
es, for the purposes of registration of 
the substance and updating of infor-
mation on safety data sheets. 

How to prepare for REACH?

Special care should be paid to the re-
quirements of current legislation, tak-
ing stock of substances and recog-
nising your own role. In addition, it is 
a good idea to prepare for increasing 
communication in the supply chain.

At the moment, producers of sub-
stances and EU importers are pre-
paring for the pre-registration. This is 
a very critical stage for the entire sup-
ply chain, since if a substance is not 
pre-registered, the requirements of 
REACH will enter into full force at the 
end of 2008. For the time being, the 
decision-making process is still un-
finished in many substance-produc-
ing companies. 

As a downstream user, Tikkurila 
has reviewed its raw materials and 

the substances they contain which 
are indicated by REACH. We are 
monitoring the situation closely, in 
cooperation with our raw material 
suppliers, and we are attempting to 
obtain information from suppliers as 
soon as possible.

We will get a better idea of the fate 
of the substances during the course 
of 2008, and, in the case of some 

chemicals, possibly only after the 
completion of pre-registration. How-
ever, our goal is to ensure as soon as 
possible that our products fulfil the re-
quirements of REACH and that they 
remain on the market.

Additional information about 
REACH may be obtained from the 
Chemicals Agency homepage http://
echa.europa.eu/ • 
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Since the spring of 2007, visitors to the sports 
grounds in Salo, Finland, have been delighted by a 
sight familiar from childhood days, a multi-coloured 

beach ball. The idea for this work of art, entitled ‘Ilo’ (‘joy’ in 
Finnish) and designed by renowned sculptor Pekka Jylhä, 
came from the planned location in the forecourt of the swim-
ming pool and the ball games for which there are so many 
opportunities to enjoy in Salo. The sculpture also playfully 
reflects the joyful and health-promoting influence of physi-
cal exercise.

However, one is unlikely to see this ball being used in 
traditional beach games, since the steel sculpture weighs 
7,000 kilos and is 5 metres in diameter. The cheerful colours 
of the beach ball are sure to bring back pleasant childhood 
memories of summertime water games for one and all.

Weather-resistant coatings from Tikkurila

The sculpture was manufactured by Halikko Works Oy in 
Salo, which specialises in producing and moulding custom 
steel products. Outdoor sculpture is always challenging, 
since it must withstand both weather and other environmen-
tal stresses year in and year out. As in some previous works 
of art designed by Pekka Jylhä, Tikkurila products were used 
in the surface treatment of the beach ball.

The steel ball was treated with the polyurethane sys-
tem TP20 (EPPUR160/2-FeSa2½), which is appropriate for 
painting steel, aluminium, zinc, and stainless steel surfaces 
subject to especially severe atmospheric stress. The prim-
er was Temacoat GPL-S Primer and the topcoat semi-gloss 
Temadur 50 polyurethane paint. The steel ball received a fi-
nal coat of Temadur Clear varnish, which gives the surface 
a beautiful, durable gloss.

text: heidi hirVelä, marKeting coordinator, 
tiKKurila oy, industrial coatings
photo: heidi hirVelä

Beach ball 
brings joy into its 
environment
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